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*Events         **Special Publications          (Sponsorship opportunities available for all events and special publications)   

• Opinion
• Ask the Doctor
• Healthcare Law

• Elder Care
• �Healthy Outlook
• Career Pulse

• On the Calendar
• �Career 

Opportunities

• Picture This
• �Medical Real 

Estate Listings
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each monthly issue, with the exception 
of the Annual Resource Guide.
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Healthcare Workforce
Insurance

Aging of America
Women’s Health

Rehabilitation
Eye & Ear

Behavioral Health
Healthcare Law

Memory Care
Healthcare IT

Nursing Education
Dental Care

Sports Medicine
Summer Safety

Healthcare Education
Pediatric Care

Behavioral Health
Healthcare Heroes

Senior Living
Cancer Care

Stroke Care
Estate Planning

Addiction
Fitness & Nutrition

Staffing Agencies
Insurance Agencies

Senior Services
Day Spa’s

Rehabilitation Facilities
Eye Care & Hearing Centers

Behavioral Health
Law Firms

Memory Care Services
Computer Network IT

Colleges with Nursing Programs
Dental Services

Medical Equipment Retailers
Walk-In Medical Clinics

Colleges with Health Programs
Physician Groups

Behavioral Health Centers
Hospitals

Home Care Options
Senior Living Facilities

Skilled Nursing
Financial Services

Addiction Services
Fitness Centers

National Blood Donor
National Glaucoma Awareness

Heart Disease Awareness
National Cancer Prevention

American Red Cross
National Nutrition

National Donate Live (Organ Donation)
National Occupational Therapy

Mental Health Awareness
National Stroke Awareness

National Child Safety Awareness
Men’s Health Education & Awareness

UV Safety
Juvenile Arthritis Awareness

Medic Alert Awareness
National Immunization Awareness

National Alcohol & Drug Addiction Recovery
Arthritis Awareness

National Dental Hygiene
National Breast Cancer Awareness 

National World Alzheimer’s Awareness
American Diabetes

AIDS Awareness
Seasonal Affective Disorder Awareness
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Custom publishing and special opportunities.
INSERTS	     $1,500 Per Insert

�
Stand Out!
Inserts get attention! Pick an issue, or several
issues, and insert your flyer, promotional
brochure or postcard.

CENTER SPREADS               $3,500
(double truck)

Take Center Stage!
Center spreads run in the center of the
magazine and create a substantial
marketing piece that commands attention.

COVER WRAPS	           $7,500

A “Billboard” to the Business
Community!
The Healthcare News nameplate graces the
front of each cover wrap, otherwise the
content is yours. Customize to include your
logo, company information, employee profiles,
client testimonials, or whatever you want to
brag about: as the name suggests, this
4-page advertisement wraps the magazine.

ADVERTORIALS	           $3,500

Tell Your Business Story!
Healthcare News’ editorial and graphic design
staff will work with you to create a custom
advertisement to run in the magazine.
We’ll give you a digital copy so you can
upload it to your website or print and use
as a marketing piece for trade shows,
conferences, meetings, etc.

CUSTOM PUBLISHING
                                 Starts at $8,000

It’s All About You!
There are several options to consider,
all of which can be done in part, or
entirely by, Healthcare News. A special
8” x 10”, four color glossy brochure
customized for you. We’ll provide
professional editorial content,
design, layout, graphics and
photography. We’ll provide
10,000 copies – 9,000 of which
are inserted into an issue of your
choice to be distributed to
Healthcare News targeted
subscription audience. The rest
are given to you to use as your
professional marketing tool.

PRESS RELEASES & SUBMISSIONS

Be Seen In Healthcare News
and HealthcareNews.com
News & Notes and Be The
Talk Of The Town!
Press releases and submissions are a great
way to compliment your print campaign
and brand yourself as an industry leader.
Keep your company’s name, employees,
accomplishments, and community or
charitable involvement visible.

Available Opportunities:
• Health News & Notes
• Picture This
• Career Pulse
• Guest Editorial

Send information in to our editorial team:
	� George O’Brien, Editor 

(413) 781-8600 ext. 102 
obrien@businesswest.com 
 
Joseph Bednar, Senior Writer 
(413) 781-8600 ext. 109 
bednar@businesswest.com

SOURCE: 2006 Readers Profile Study conducted by Readex Research, Stillwater, MN.

1441 Main Street
Springfield, MA 01103

p 413.781.8600
www.HealthcareNews.com
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 CAREER PULSE
Staples Joins Team at
Lenox Family Health

LENOX — Berkshire Health Systems 
announced the appointment of Dr. 
Amanda Staples to the medical staff 
of Berkshire Medical Center and the 
physician staff of Lenox Family Health 
Center.

Staples is 
accepting new 
patients in need 
of primary-
care services 
and joins Drs. 
Heather Flynn, 
Mehernosh 
Khan, and Karen 
Prestwood, and 

nurse practitioners Kim Bladh-Silver-
stein and Jennifer Nugent in providing 
care for patients in Central Berkshire 
through Lenox Family Health.

Staples received her medical degree 
from the University of New England 
College of Osteopathic Medicine and 
completed her residency in internal 
medicine at Berkshire Medical Center. 
While a resident at BMC, she served 
as medical chief Rresident and osteo-
pathic chief resident, and was honored 
with the 2014 Jordan B. Fieldman, MD 
Award for Medical Humanism.

For an appointment with Staples, call 
Lenox Family Health at (413) 344-
1700.

Brattleboro Retreat
Appoints Josephson
President, CEO

BRATTLEBORO, Vt. — The Brattle-
boro Retreat announced that its board 
of trustees has appointed Louis Joseph-
son as the hospital’s new president and 
CEO. He will start on March 1.

Josephson, a native of New York 
City, comes to the retreat from Los 
Angeles, where he has served as the 
president and CEO officer of Vista Del 
Mar Child and Family Services since 
2013. Prior to moving to Los Angeles, 
he served for eight years as president 
and CEO of Riverbend Community 
Mental Health in Concord, N.H. Dur-
ing that same period, Josephson was 
also vice president of behavioral health 
at Concord Hospital, also in New 
Hampshire.

Before joining Riverbend Com-
munity Mental Health, he served as 
assistant commissioner in the Office of 
Child and Adolescent Services for the 
New York City Department of Health 
and Mental Hygiene and as director of 
Family Court Mental Health Services 
for the New York City Health and Hos-
pitals Corp.

“I am thrilled to have been chosen to 
lead such an outstanding organization, 
and grateful to be following Rob Simp-
son after all he has accomplished at the 
Retreat,” said Josephson. “Vermonters 

and people in surrounding communi-
ties deserve an outstanding mental-
health resource, and I am committed 
to continuing the Retreat’s drive to 
provide premier psychiatric and addic-
tion care.”

Josephson holds a doctorate in clini-
cal social work from NYU, a master’s 
degree in social work from the Colum-
bia University School of Social Work, 
and a bachelor’s degree in English from 
Tufts University. He is a member of 
the American College of Healthcare 
Executives.

The appointment of Josephson is 
the culmination of a lengthy national 
search to replace the retreat’s outgoing 
president and CEO, Dr. Robert Simp-
son Jr., who will step down on Dec. 31 
after nine years with the organization, 
according to Elizabeth Catlin, board 
chair.

“It is with great enthusiasm that we 
welcome Dr. Josephson to the Brattle-
boro Retreat and to the entire state of 
Vermont,” Catlin said. “Our ability to 
attract such a high-caliber candidate 
speaks volumes about the Retreat’s 
mission, history, and ongoing commit-
ment to providing quality, compassion-
ate care. We are blessed to be passing 
the torch to another exceptional leader 
who has the vision, skill, and heart to 
continue growing and strengthening 
the hospital and also to provide an 
exciting new start that’s filled with op-
portunities.”

Cooley Dickinson
Announces Awards

NORTHAMPTON — More than 
100 people attended the 129th annual 
meeting of the Cooley Dickinson board 
of trustees staged recently at the Hotel 
Northampton. At the meeting, several 
awards were given.

Dr. Geof-
frey Zucker, 
physician with 
Hampshire Gas-
troenterology 
Associates, vice 
president of the 
Cooley Dickin-
son medical staff, 
and a Cooley 

Dickinson Medical Group director, 
received the William E. Dwyer Dis-
tinguished Service Award. The Dwyer 
award is given each year to outstanding 
individuals whose service on behalf of 
Cooley Dickinson exemplifies loyalty, 

leadership, and 
dedication to 
improving the 
health of the 
community.

Nominated by 
her colleagues, 
Chris Orlen, 
clinical direc-

tor, case management, received the 
BECOME Award, a recognition that 
celebrates an employee who models 
Cooley Dickinson’s organizational val-
ues. According to her nominators, “she 
has demonstrated a vast institutional 
knowledge, an ability to work across 
departments, and an understanding of 
the importance of all of our BECOME 
values.”

As with the BECOME Award, recipi-
ents of the Medical Staff Awards were 
nominated by their colleagues.

The Medical 
Staff Clinical Ex-
cellence Award, 
given by the 
Cooley Dick-
inson Hospital 
medical staff to 
the physician 
who has achieved 
significant 

improvement in clinical outcomes, was 
presented to Dr. Holly Michaelson, a 
general surgeon and chief of Surgery, 
and in practice at General Surgical 
Care in Northampton. Her leadership 
has been instrumental in high-quality 
surgical care and outcomes at Cooley 
Dickinson.

Dr. Frank 
Meyers, a 
physician at 
Hampshire 
Gastroenterol-
ogy Associates, 
received the 
Medical Staff Pa-
tient-Centered 
Care Award. 

The medical staff gives this award to 
the physician who demonstrates a high 
level of empathic care and always looks 
to the patient’s values to guide deci-
sions. His gentle, unhurried, and highly 
personalized approach to his patients 
is maintained day after day, case after 
case.

The Advanced 
Practice Clini-
cian Award is 
given to the 
provider who 
best represents 
teamwork with 
physicians and 
hospital staff to 
create quality 

patient outcomes and improve care. It 
was presented to Matthew Lawrence, 
a nurse practitioner who works on the 
hospital’s Critical Care Unit.

The medical staff gives the Team-
work Award to the physician who 
demonstrates a highly developed abil-
ity to bring teams of clinicians together 
to improve care. It was presented to 
Dr. Helena McCracken, who brings 
to CDH the ability to interact with a 
variety of clinicians on the healthcare 

team to help or-
ganize care and 
consultation for 
her patients, to 
monitor clinical 
outcomes, and 
to guide the time 
to improved 
care.

The Medical 
Staff Nursing Care Excellence Award is 
given by the Cooley Dickinson Hospi-
tal registered nurse who best represents 
teamwork with physicians to drive best 
clinical outcomes. This year’s recipi-
ent, Amy Hamel, a registered nurse in 
the Case Management department, 
embodies the spirit of teamwork and 
commitment to excellence in clinical 
outcomes. According to her colleagues, 
she is a “team player and has an out-
standing ability to facilitate a patient’s 
transition from inpatient to discharge. 
She is always available to help with 
other aspects of patient care, including 
pitching in during acute emergencies.”

Cooley Dickinson
Medical Group
Welcomes Smith

NORTHAMPTON — Dr. Deborah 
Smith, a medical oncologist, has joined 
Cooley Dickinson Medical Group He-
matology Oncology. She is now seeing 
patients in the Mass General Cancer 
Center at Cooley Dickinson Hospi-
tal and has closed her practice at 190 
Nonotuck St., Florence.

“In my 30 years of practice in this 
community, I have seen many advances 
in cancer treatment,” Smith wrote in a 
letter to her patients that announced 
her move. “The advent of the Mass 
General Cancer Center at Cooley Dick-
inson Hospital is another giant step 
toward providing our community with 
the very best in cancer care, and I eager-
ly look forward to being part of it.”

Smith earned her medical degree 
from Albert Einstein College of Medi-
cine. She completed residency at the 
Bronx Municipal Hospital Center and 
completed her fellowship at Roger Wil-
liams General Hospital. She is board-
certified in internal medicine and 
medical oncology.

For more information or to make 
an appointment with Smith, call (413) 
582-2900.

Home Health Solutions
Welcomes Ashton

HOLYOKE — Nancy Magri, 
president and owner of Home Health 
Solutions, recently welcomed Sharon 
Ashton to the company’s business-
development staff.

Ashton has been a nurse for more 
than 30 years, working in assisted 

DR. AMANDA STAPLES

DR. HELENA McCRACKEN

MATTHEW LAWRENCE

DR. FRANK MEYERS

DR. GEOFFREY ZUCKER

CHRIS ORLEN

DR. HOLLY MICHAELSON

Please see Career Pulse, page 2532  
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 PICTURE THIS

Driving forthe Cure
HADLEY — The seventh annual Tom 

Cosenzi Driving for the Cure Charity Golf 

Tournament raised $103,000 to support Dr. 

Patrick Wen and his team of researchers in 

the Neuro-Oncology Department at Dana 

Farber Cancer Institute. Since its inception, 

the tournament has raised more than a half-

million dollars. The four-player scramble 
at Crestview Country Club and Oak Ridge 

Golf Club drew 220 golfers and 250 banquet 

guests. It included a full day of golf, dinner, 

and a silent and live auction in the evening. 

AutoTrader was the event’s platinum spon-

sor. Pictured, from left, are Wen and Tommy-

Car Auto Group co-owners and tournament 

founders Carla Cosenzi and Tommy Cosenzi. 

“This tournament was created in memory of 

our father, who passed away from a glioblas-

toma brain tumor,” Carla said. “Whether 

you were a sponsor, a golfer, a donor, or a 
volunteer, we would like to thank everyone for 

their participation.”

Ready for DutyThe Springfield College Physi-
cian Assistant Program hosted 

its annual White Coat Cer-
emony inside the Fuller Arts 

Center on Oct. 9.  The ceremony commemorates the formal 
presentation of the white lab 
coat for physician-assistant 

students as they begin working 
with patients in hospitals. At 

the conclusion of the ceremony, 
the students take the Physician 

Assistant Professional Oath.

GOT PICS? SEND YOUR PHOTOS TO: Picture This; c/o Joseph Bednar, 

The Healthcare News, 1441 Main Street, Springfield, MA 01103; or e-mail bednar@healthcarenews.com 

Please include detailed caption material and your name and contact information.
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DIFFERENCE MAKERS  

Show Your Community 
Involvement! Each year BusinessWest 
honors people who are shaping the future of 
Western Mass. by affecting positive change. 
They are making our region a better place 

to live and work. BusinessWest’s Difference Makers event, staged in 
March, recognizes and honors these extraordinary individuals.  

40 UNDER FORTY  

Connect With The Region’s 
Future Business Leaders! 
BusinessWest recognizes the success and 
contributions of 40 outstanding young 
professionals under the age of 40 for their 
business accomplishments as well as 
philanthropic involvement and community 
service. This program not only recognizes 

young talent, it elevates expectations and perceptions of the region 
and serves as an instrument for economic development in Western 
Mass. The gala, held in June, to honor the chosen ‘40’ draws more 
than 600 people!  

BUSINESS & INNOVATION 
EXPO OF WESTERN MASS

The Business Innovation Expo of 
Western Mass is a one-day event 
designed to bring together businesses 
from a wide range of industries, 
highlighting innovation and economic 

opportunity throughout the region. Be a part of the event and 
showcase your products and services. Connect with thousands of 
business professionals and exhibitors who keep our region vibrant 
and competitive. Over 150 companies of all sizes come from across 

the 4 counties of Western 
Mass., Northern CT, and 
beyond to showcase their 
products and services, and 
network with thousands of 
professional attendees. The 
Expo features educational and 
leadership seminars, panel 
discussions, and dynamic 
speakers. The Business & 
Innovation Expo of Western 
Mass is the place to be, with a 
full day of activities, co-located 
events, meetings and 
networking opportunities.

HEALTHCARE HEROES

BusinessWest & Healthcare 
News have created Healthcare 
Heroes to honor those who are 
making a significant impact 

and reaching extraordinary new heights in the health and wellness 
community. This region’s health and wellness sector is large, diverse, 
and dominated by heroes of all kinds. They’re on the front lines, in 
the administrative office, the research lab, the neighborhood clinic, 
the family dentist’s office, the college health and science building. 
They’re making real contributions to the quality of life in our 
communities. Healthcare Heroes takes place in October.

LECTURE SERIES 

BusinessWest and The Healthcare News present 
a series of lectures, panel discussions and 
presentations that address timely and important 
business information. This is a wonderful 
opportunity to meet industry leaders and network 
with area business professionals.  

GIVING GUIDE 

The Giving Guide is an annual specialty 
publication highlighting regional nonprofits 
and charities, and is designed to serve as 

a guide for philanthropic opportunities for 
end of year giving. Help support your favorite 

nonprofit or charity by sponsoring its profile in 
the BusinessWest Giving Guide. Inserted into a 

fall edition of BusinessWest and The Healthcare 
News, the Giving Guide will reach more than 

60,000 business and health care professionals, 
just in time for the season of giving.   

RESOURCE GUIDE 

The annual book of lists is a one-stop 
reference tool for business and industry 

in Western Mass. The Resource Guide 
offers valuable information, statistics 

and data. This is the most comprehensive 
business directory for professionals in the 

region.

Connect with the region’s business leaders 
with sponsorships.

SOURCE: 2008 Readers Profile Study conducted by Readex Research, Stillwater, MN.

SPONSORSHIP OPPORTUNITIES www.BusinessWest.com

DiFFERENCE
MAKERS
BusinessWest

BusinessWest

HEROES
HEALTHCARE

A Program of BusinessWest and Healthcare News
O F  W E S T E R N  M A S S A C H U S E T T S

HEROES
HEALTHCARE

A Program of BusinessWest and Healthcare News
O F  W E S T E R N  M A S S A C H U S E T T S

BusinessWest offers several sponsorship opportunities to engage with our targeted demographics. 
Each sponsorship opportunity is reserved on a first-come basis and with a guarantee of industry exclusivity.  

1441 Main Street
Springfield, MA 01103

p 413.781.8600
www.BusinessWest.com

BusinessWest
T H E  B U S I N E S S  J O U R N A L  O F  W E S T E R N  M A S S A C H U S E T T S
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HEALTHCARENEWS.COM
Every day decision makers turn to www.HealthcareNews.com for immediate 
access to local health care news and information. If your goal is to get in front 
of the right eyes and drive them to visit your website, then this is a must-buy 
in your marketing plan.

WEB AD UNITS & RATES
TOP FULL BANNER			   $400 for 30 days

(Must provide both ad sizes)		  $800 for 60 days
Web (1080 x 120 pixels)			   $1140 for 90 days
Mobile (350 x 120 pixels)		  $2376 for 180 days
						      $4080 for 360 days

PREMIUM – ABOVE THE FOLD		  $300 for 30 days
(300 x 250 pixels)			   $600 for 60 days
						      $855 for 90 days
						      $1620 for 180 days
						      $3060 for 360 days

REGULAR (A & B) – BELOW THE FOLD	 $240 for 30 days
(300 x 250 pixels)			   $480 for 60 days
						      $684 for 90 days
						      $1296 for 180 days
						      $2448 for 360 days

HEALTHCARENEWS.COM
NEWS & NOTES
Local, current, and breaking news will be sent directly to inboxes once a day. 
With over 5,000 + subscribers and an average open rate of 16%, your message 
will be seen daily by the region’s healthcare professionals and decision makers.

WEB AD UNITS & RATES
TOP BANNER			     3-Months	 $1025/month

(600 x 100 pixels)  		    6-Months	 $820/month
					     12-Months	 $715/month

RECTANGLE (A & B)		    3-Months	 $965/month
(230 x 200 pixels)  		    6-Months	 $770/month
					     12-Months	 $675/month

Rates based on 1 ad per week and invoiced monthly according to type of 
program.

• Ad due 1 week before start date
• Please provide URL link
• Accepted format: JPG / GIF or SWF

B

B

A

A

SOURCE: 2006 Readers Profile Study conducted by Readex Research, Stillwater, MN.

1441 Main Street
Springfield, MA 01103

p 413.781.8600
www.HealthcareNews.com
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Forward to a Friend * Subscribe * Go to HealthcareNews.com
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1441 Main Street
Springfield, MA 01103

p 413.781.8600
www.HealthcareNews.com
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AD UNIT DIMENSIONS (IN INCHES) FULL PAGE 
BLEED:  
10.25W X 14H 

FULL PAGE 
SIZE: 9.25W 
X 12.25H 

JUNIOR 
SIZE: 
6.875W 
X 9H 

3/4 
PAGE: 
6.875W 
X 12H 

1/2 
PAGE 
VERT: 
4.5W  
X 12H 

1/2 PAGE 
HORIZ: 9.25W 
X 5.8H 

1/4 PAGE 
VERT: 4.5W 
X 5.8H 

1/4 PAGE 
HORIZ: 9.25W 
X 2.8H 

1/8 PAGE 
VERT: 2.125W 
X 5.8H 

1/8 PAGE 
HORIZ: 4.5W 
X 2.8H 

AD SPECIFICATIONS
PUBLICATION SIZE

�Bleed Size: 10.25 in. x 14 in.
Trim Size: 10 in. x 13.5 in.
Live Area: 9.25 in x 12.75 in.

AD CREATION DEADLINE
�Materials due on or before the space/copy 
deadline listed on the editorial calendar.

CAMERA-READY DEADLINE
�     �NOON on the Tuesday following the 

space/copy deadline listed on the 
editorial calendar. 

FORMAT REQUIREMENTS
• Max file size accepted is 25MB.
• All camera-ready ads must be emailed as 

a high-resolution Adobe Acrobat PDF 
file, with images and fonts embedded. 
PDF files created by Adobe Photoshop or 
Word are not considered camera-ready.

• All color images and files must be 
submitted in CMYK at a minimum of 
300 dpi resolution.

• If you wish to use black, use “PROCESS 
BLACK” (C-0%, M-0%, Y-0%, K-100%).

• Dot gain is approximately 20%.
• Avoid uneven color by using small areas 

of a single ink.
• We strongly discourage using reverse 

type or multi-color type that is less 
than 14 points in size otherwise a 
medium-to-bold sans-serif typeface is 
recommended. We will not be held liable 
for bad reproduction of such artwork.

PAGE UNIT WIDTH HEIGHT
Full Page 4 Col. – 9.25 in. 12.25 in.

3/4 Page Vertical 3 Col. – 6.875 in. 12 in.

Junior Page 3 Col. – 6.875 in. 9 in.

1/2 Page Horizontal 4 Col. – 9.25 in. 5.8 in.

1/2 Page Vertical 2 Col. – 4.5 in. 12 in.

1/4 Page Horizontal 4 Col. – 9.25 in. 2.8 in.

1/4 Page Vertical 2 Col. – 4.5 in. 5.8 in.

1/8 Page Horizontal 2 Col. – 4.5 in. 2.8 in.

1/8 Page Vertical 1 Col. – 2.125 in.    5.8 in.
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Reach your target audience.
Healthcare News is the region’s leading health 
care publication bringing local medical news, 
trends, and information to nearly 12,000 readers 
every month. The Western Mass. medical
community widely regards Healthcare News as 
an invaluable and trusted health care tool, which 
they heavily utilize and also puts them directly in 
front of their targeted audiences.

READER PROFILE
�Male: 				    41%
Female: 			   55%
25-44 years: 			   19%
45-54 years: 			   28%
55-64 years: 			   31%
65 years or over: 		  21%
Average household income: 	 $103,000
Involved in company purchases: 	 60%
Bachelor’s or Master’s degree: 	 82%

READER HABITS
87%	� Find Healthcare News a timely and 

credible resource
97%	� Spend between 1/2 to 2 hours reading 

each issue
78%	 Read 3 out of the last 4 issues
90%	� Consider Healthcare News RELEVANT to 

their business or profession 
79%	� Have taken action due to an ad or 

article which was in Healthcare News 
88%	� Learn about new products, services, or 

upcoming events as a result of reading 
Healthcare News

PASS-ALONG RATE
50% of our readers pass their issues along to 

two or more people

TYPE OF ORGANIZATIONS OUR 
READERS WORK FOR

Medical			   23%
Hospital 			   17%
Private Practice 			   17%
Non-Medical		   	 11%
Elder Care		   	   7%

JOB TITLES

HOUSEHOLD INCOMES
Healthcare News readers have a average 

household income of $103,000

EDUCATION
82% of Healthcare News readers have a 

Bachelor’s or Master’s degree

SOURCE: 2006 Readers Profile Study conducted by Readex Research, Stillwater, MN.

READER
SNAPSHOT

103K
average household

income

88%
learn about a product

or service due to an 
advertisement

81%
find the publication 

helpful to performing 
duties of their job

60%
directly involved
in approving or
recommending

company purchases

1441 Main Street
Springfield, MA 01103

p 413.781.8600
www.HealthcareNews.com
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22% 45%

Other Medical
Occupations

16%

Business Owner
& Manager

17%

Physician,
Psychiatrist,
& Internist

RN &
LPN

$100,000 to $200,000+

$50,000 to
$99,000

$30,000 to
$49,000

Less than
$30,000

34%
30%

9%

5%

High 
School 
Diploma

High 
School 
with 
Technical 
Training

Post 
Graduate 
Work

Some 
College

College
Degree

Post Grad 
Degree

2% 5% 5% 8%

30%
47%
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HEALTHCARE NEWS IS ONLINE AT WWW.HEALTHCARENEWS.COM

2015

BusinessExpo  
 W

ES
TERN MASS

A Showcase for Business

Read all about the fifth annual event, set for Nov. 4.

See story, page 9

FOCUS ON FITNESS & NUTRITION:

Critical Juncture
Attain’s Bridge program helps people 

transition from PT to exercise – Page 12

ALSO IN THIS SECTION:
Dowd Wellness Program  

inspires healthy habits — Page 16

How much water should  

we really drink daily? — Page 20

Two ways to treat childhood  

obesity show promise — Page 22

A detailed guide to the region’s  

fitness centers — Page 24

What’s Next for Electronic 

Health Records?  See Page 4
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The 
    Big
Disconnect

Delivering to the four counties
of Western Mass.
RNs, LPNs, physicians, internists, administrators, 
business owners, managers, and professionals 
along the I-91 corridor from Greenfield through 
Springfield and into Northern Conn., as well as 
along I-90 from the Quaboag region through 
the Berkshires subscribe to Healthcare News.

GEOGRAPHIC BREAKDOWN

TARGETED DISTRIBUTION
12 monthly issues per year plus an annual 

book of lists
103K is the average household income 
60% of our readers are directly involved in 

approving or recommending purchases
90% of our readers consider Healthcare News  

relevant to their business or profession 
79% of our readers have taken action due to 

an ad or article in Healthcare News 
81% of our readers find Healthcare News  

helpful to performing duties of their job

	�
BUSINESS & COMMUNITY 
DISTRIBUTION

Additional issues are distributed locally 
at business and community events 
throughout the year.

READILY READ BY
Healthcare News is read by health care 

professionals at the following hospitals:

• Baystate Franklin Medical Center
• Baystate Mary Lane Hospital
• Baystate Medical Hospital
• Baystate Noble Hospital
• Baystate Wing Hospital
• Berkshire Medical Center
• Cooley Dickinson Hospital
• HealthSouth Rehabilitation Hospital
• Holyoke Medical Center
• Mercy Medical Center
• Providence Behavioral Health Hospital
• Shriners Hospitals for Children
• Vibra Hospital of Western MA
• Western Massachusetts Hospital

CIRCULATION:

12,000
READERSHIP:

30,000

BERKSHIRE COUNTY

HAMPDEN COUNTY

HAMPSHIRE COUNTY

FRANKLIN COUNTY

NORTHERN CT

SOURCE: 2006 Readers Profile Study conducted by Readex Research, Stillwater, MN.

1441 Main Street
Springfield, MA 01103

p 413.781.8600
www.HealthcareNews.com
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